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Civilian-Military Initiative Works to Increase Grain Imports in Iraq

A team made up of International Marketing staff, including Regional Director Tim Burleigh and
Consultant Mousa Wakileh, USDA advisors and representatives from several government agencies
visited Irag’s Umm Qasr and Khor al Zubayr ports in February to conduct an assessment of their port
operations and ability to import greater volumes of feed grains, including U.S. soybeans and soy
meal. The team’s assessment indicated that the port of Umm Qasr has in place the infrastructure and
support services to accommodate more than 1 million tons of grain imports annually — roughly the
same volume the Iraq ports handled in the late 1980s. According to government officials, Irag has
dramatically decreased its grain imports since that time and is suffering from chronic feed shortages,
mostly due to continued impediments to feed imports. One key barrier has been the grain testing
procedures by Iraq’s Ministry of Agriculture, which are time consuming and have made vessel-sized
shipments of grain an economic challenge. Meanwhile, shortages of affordable animal feed are
hampering Iragi animal production, in turn contributing to higher meat and dairy prices. In an effort to
improve grain imports, USDA advisors, with the assistance of the U.S. Army’s 364™ Civil Affairs
Division, visited four major land border crossings in Iraq last year to assess the barriers associated
with importing feed grains using land modes of transportation. Findings suggested that resuming
commercial vessel-sized shipment of feeds into Irag would stimulate the agricultural economy, while
also increasing trade between the U.S. and Iraq.
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New “ Cr us h

The International Marketing Asia Sub-Continent
office conducted a thorough audit of the soybean
crush plant built recently by Suguna Poultry
Farms, Ltd. This poultry firm is one of the major
broiler integrators in India and uses nearly 18
million bushels of soy meal per year. The primary
reason for the audit was due to the fact that the
project directly ties into the reverse marketing
plan of USSEC'’s International Marketing
operations. The audit will also allow staff to
suggest various process improvements to help
the group produce better quality, de-hulled soy
meal for profitable broiler operations, as well as
make suggestions for improvements in the
existing machinery for soy meal processing. At
the end of the audit, all improvements were
combined and transformed into business gains
that could be achieved nutritionally from broiler
farming and through process savings derived at
the crush plant. India crushes soybean primarily
for oil, thus largely ignoring production
parameters and quality aspects of soy meal. In
India, the specialized requirements of poultry and
aquaculture owing to improvement of breeds,
nutritional requirements and expectations on
efficiencies currently demand better quality feed
ingredients. As a result of non-availability of good
guality de-hulled soybean meal in adequate
guantities, some of the major poultry operators in
the country have taken the step towards self-
sufficiency with soy meal for future operations.
Technical Director P.E. Vijay Anand and Program
Director Ajay Bhoyar predict that at least 20
percent of the 93 million bushels of soy meal
currently used by the broiler industry in India
each year will be de-hulled. This will eventually
grow to 50 percent and possibly even 75 percent
with USSEC’s promotion of “Crush for Meal.”
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The crush plant audit team at work
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The two predict that if 75 percent of the soy meal
used by the broiler industry has to be de-hulled,
the total “Crush for Meal” facilities in India should
produce 70 million bushels of de-hulled soy meal
annually.
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U.S. Soybeans Recognized For Quality at Japan’ #\nnual Natto Competition

Japan Country Director Brabant and Marketing
Manager Tateishi represented the Japan office at
The Federation of Japan Natto Manufacturers
Cooperatives 15™ Natto Competition in Kyoto.
This national and annual event promotes the
technological innovation in sustainable natto
production and raises awareness of the health
and nutritional benefits of natto. The U. S.
currently supplies more than 80 percent of all the
soybeans used for natto production in Japan. Of
the 171 products entered in this year’s
competition, 144 were made from Japanese
soybean varieties, with 10 varieties from the U.S.,
9 from Canada and 8 from China. The number of
competition entries was up more than 50 percent
over last year and of the 12 award categories the
U. S. was the only non-Japanese variety to win
an award. Winners earn the right to label
products with the award distinction for up to 5
years, historically increasing individual
manufacturer sales dramatically. The Federation
of Japan Natto Manufacturers Cooperatives has
proposed that the Japan office establish a U.S.
variety soybean category in future competitions in
recognition of the importance U.S. soybeans play
in Japanese natto production.
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Competition Judge Testing Natto Stringiness

Korea Office Conducts Market Intelligence On Soy Hull, Considers Future Strategies

The Korea office conducted market intelligence to get an insight into the recent trend of soy hull
market. One significant finding was that soy hulls are being used in sow diets and pet foods to
increase digestion. Korea staff shared the information obtained from the market intelligence with staff
in charge of soy hull marketing from soybean crushing companies CJ Cheiljedang and Sajo Haepyo.
Both parties discussed future marketing strategies, including a survey to evaluate potential demand of
soy hull in livestock animal sectors in addition to the dairy sector. The Korea staff plans to reflect this
knowledge into its marketing programs and search for the related literatures and data.




USSEC Events Calendar

Feb 27-28 Global Soy in Aquaculture Meeting San Diego
Mar 1-5 World Aquaculture Conference San Diego
Mar 4-6 Commodity Classic Anaheim
Mar 10-14 Natural Food Products West/Soyfoods 2010 Anaheim
Mar 13-31 Morocco Buyers Team IL, MN, VA, LA
Mar 14-16 Boston Seafood Show Boston
Mar 15 ASA TPIA Meeting Washington
Mar 21-26 Polish Soy Bypass Buyer’'s Team 1A, WI
Mar 29 USSEC Board Meeting St. Louis
Apr 3-12  Chinese Fish Disease Team Louisiana
Apr 6-25  Chinese Fish Study Team KS, MN
The activities of the U.S. Soybean Export Council to expand international
r'AM markets for U.S. soybeans and soy products are made possible by
ermaional oot .

through the USDA's Foreign Agricultural Service investments provided
through the American Soybean Association.




